
© JOSA, 2025            P-ISSN: 2709-0825,      E-ISSN: 3078-2775 

 

Journal of South Asia 
www.josabd.org 41 

 

Volume 1, Issue 2, Year-2025 
Indexed Journal 

Peer Reviewed Journal 
 

A Study on Branching of Money through E-Commerce:  
A Mission to achieve vision of India 2040 

 

Dr. S. Vijayalakshmi1 
Assistant Professor in PG and Research Department of Commerce,  

Erode Arts and Science College (Autonomous), Erode – 638009 
 

Ms. S. Selvarani2 
(Part Time) Ph.D. Research Scholar in PG and Research Department of Commerce,  

Erode Arts and Science College (Autonomous), Erode – 638009 
 

 
 

ABSTRACT 
E-commerce has emerged as a transformative force in India’s economic landscape, facilitating 
financial inclusion, digital transactions, and generating new revenue flows. With the Government of 
India’s Vision 2040 emphasizing sustainable economic growth, digital empowerment, and equitable 
financial access, this study examines how the branching of money through e-commerce contributes 
to national development goals. Using both descriptive and inferential statistical tools on primary 
and secondary data collected from consumers and e-commerce firms, the study analyzes transaction 
patterns, revenue streams, and digital adoption metrics. Key findings reveal significant positive 
impacts of e-commerce on economic inclusion, entrepreneurship, and rural digital markets. 
Recommendations for policy, infrastructure, and education are provided to accelerate the 
realization of Vision India 2040. 
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1. Introduction 
The rapid expansion of e-commerce in India has reshaped consumer behaviour, business 
operations, and financial ecosystems. With over 800 million internet users and digital 
payments becoming mainstream, e-commerce is a vital conduit for the branching of money 
the flow of funds through digital platforms into different sectors of the economy. India’s 
Vision 2040 centers around inclusive growth, technological leadership, and a cashless 
economy. 
 
This study explores how e-commerce supports financial flows, what statistical trends define 
this expansion, and how these trends align with the long-term socioeconomic goals outlined 
in Vision India 2040. 
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2. Literature Review 
Key Themes: 

 Digital Financial Inclusion: E-commerce as a driver for bringing underserved 
populations into formal financial systems. (Singh, 2020; Gupta & Sharma, 2022) 

 Economic Growth Correlation: Studies linking e-commerce adoption with GDP 
growth and employment creation. (Kumar &Rao, 2021) 

 Rural Market Integration: E-commerce connecting rural producers to 
national/international markets (Banerjee, 2019) 

 
Research Gaps Identified: 
✔ Limited quantification of long-term economic flows 
✔ Need for empirical models linking e-commerce money branching with macroeconomic 
indicators 
✔ Insufficient policy analysis focused on Vision 2040 
 
3. Research Objectives 

1. To quantify the monetary flow facilitated by e-commerce in India (2015–2025). 
2. To analyze the impact of e-commerce on demographic segments (urban vs rural). 
3. To model the relationship between e-commerce penetration and key economic 

outcomes (employment, digital payments, GDP contribution). 
4. To provide actionable strategies aimed at fulfilling Vision India 2040. 

 
4. Conceptual Framework 
 
Independent Variables: 
E-commerce adoption rates, digital payment volumes, internet penetration 
 
Dependent Variables: 
Economic inclusion index, GDP growth contribution, employment generation, rural market 
penetration 
 
Mediators: 
Logistics infrastructure, digital literacy, policy incentives 
 
5. Methodology 
 
5.1 Research Design 
Mixed methods approach: 

 Quantitative: Surveys, structured questionnaires 
 Qualitative: Expert interviews, policy review 

 
5.2 Sample & Data Sources 

 Primary Data: 800 respondents — e-commerce consumers (n=600) + e-commerce 
vendors (n=200) 

 Secondary Data: Govt. reports, industry analytics (IAMAI, RBI, NITI Aayog) 
 
5.3 Statistical Tools Used 
Technique Purpose 
Descriptive Trends of e-commerce revenue, transactions 
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Technique Purpose 
Statistics 
ANOVA Compare means across demographic segments 

Regression Analysis Test relationships between e-commerce adoption and economic 
indicators 

Correlation Measure strength of association between variables 
Time Series 
Analysis Trend of growth across years 2015–2024 

Software Used: SPSS and Excel 
 
6. Data Analysis & Results 
 
6.1 Descriptive Summary 

Indicator 2015 2020 2024 
E-commerce revenue (₹ trillion) 1.2 4.8 12.5 
Digital payment volume (billion) 2.1 19.4 74.0 
Rural consumer share (%) 18 30 47 

Key Insight: E-commerce revenue grew ~10x between 2015–2024. 
 
6.2 ANOVA Results 
Purpose: Compare e-commerce spending across age groups 
F(3, 796) = 9.82, p< .001 
 
Interpretation: Significant differences between age group spending patterns 
 
6.3 Regression Analysis 
Model: 
GDP Contribution = β0 + β1(E-commerce Penetration) + β2(Digital Payments) + ε 

Predictor Coefficient p-value 
E-commerce Penetration 0.63 <0.001 
Digital Payments Volume 0.27 <0.01 

R² = 0.78 — strong explanatory power 
 
6.4 Correlation Matrix 

Variables Correlation 
E-commerce & Digital Payments 0.85 
E-commerce & Employment Growth 0.72 

 
Interpreted as high positive associations. 
 
7. Discussion 
Key Findings 
� E-commerce significantly boosts digital payment adoption 
� Rural markets are rapidly integrating into digital commerce 
� Increased economic participation across gender and age groups 
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These patterns align closely with Vision India 2040 goals of inclusive economic growth, 
digital empowerment, and sustainable development. 
 
8. Suggestions & Policy Implications 
8.1 For Government 

 Expand digital infrastructure to tier-2 and tier-3 cities 
 Subsidize logistics for rural marketplace access 
 Reform taxation to encourage MSME e-commerce on boarding 

 
8.2 For Industry 

 Enhance cyber security to build consumer trust 
 Invest in AI-driven personalization to increase conversion rates 
 Build regional language interfaces to improve accessibility 

 
8.3 For Educational Institutions 

 Launch training programs on e-commerce entrepreneurship 
 Introduce certifications on digital payment literacy 

 
9. Conclusion 
E-commerce is not just a marketplace it is a financial ecosystem driving the branching of 
money across demographics, regions, and sectors. Its integration into the Indian economy 
supports many pillars of Vision India 2040, including digital inclusion, sustainable economic 
growth, and equitable access. Through strategic policies, expanded infrastructure, and 
continuous innovation, e-commerce can catalyze India’s transformation into a digitally 
empowered and economically resilient nation by 2040. 
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